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How a Nationwide Telecom Brand Gained
Direct Mail Delivery Insights with SendTrackr.

With high volumes and dozens of campaign
versions in flight, a nationwide telecommunications
team was missing the mark on insight and
efficiency. Mail delivery reporting was static and
siloed. Visibility of USPS promo postage savings
with manual steps for Informed Delivery and
postage analytics was difficult to manage across
numerous markets and versions.
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With SendTrackr, the telecom team gained what they
never had before: transparency, insight and total
control — with USPS data flowing into a centralized / 99.6% on-time delivery visibility
dashboard, tracking delivery, and postage savings in across millions of mailpieces
real-time. With mail delivery and postage analytics in
near-real time the team was able to gain key insights
and gather postage discounts across numerous

/ $3.2M in USPS promotional

versions quickly. Plus, SendTrackr's integration with postage savings captured annually
USPS provided a streamlined workflow to submit | oo e
mu|t|.|o|e Ihformed Delivery creahve verS|orjsAsvvn‘t|y / 330 Million direct mail pieces

- saving time and resources. All while providing key

tracked annually

engagement insights to optimize retargeting efforts.
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